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)Marketing 
Warm-Up:  
1. Sponsor and pop-up ads impact the way audiences receive promotional information. These types of messages exist because of the following technological development:  
a.  HTML Programming		b.  Euronet		c.  URL			d. Internet

2. Advertising that promotes the support a restaurant gives to community projects is _________ advertising.
a. Promotional			b.  Prestige 		c.  Institutional		d.  Service 

3. Some governments regulate promotional activities in their countries to protect consumers from
a. Unnecessary media exposure			c.  Inconsistent selling strategies
b. Deceptive Advertising				d.   Unlimited Liability

Marketing Research
4.06 Acquire foundational knowledge of marketing-information management to understand its nature and scope
a.	Define the following terms:
 (
Information gleaned from talking with the customer
Method for collecting and analyzing/interpreting data
Methodology for discovering the customer’s wants and needs – links consumer, customer and public to marketer
)
_____   Marketing information
_____   Marketing-information management system
_____   Marketing research.

b.	Describe the need of marketing information.
__________________________________________________________________________________________________
__________________________________________________________________________________________________
__________________________________________________________________________________________________

Five Steps of the Market Research Process 
Step #1:	__________________________________________________________________
· Occurs when a company clearly identifies the problem & what is needed to solve it

Step #2: 	__________________________________________________________________
Information that is obtained can be classified as primary or secondary.
	Marketing Information Type
	Definition
	Example(s)

	Primary
	
	

	Secondary
	
	



List three internal sources of marketing information & three sources of external marketing information.

Internal: _______________________________________________________________________________
External: _______________________________________________________________________________
Describe the types of information marketers should obtain.
	Type of Marketing Research
	Definition

	Attitude
	



	
	Information related to marketing a good/service
· Sales Forecasting = project future sales
· Economic Forecasting = predict economic future


	Media Research
	



	
	Product design, packaging, usage
· New product acceptance
· Existing product research




Step #3:	__________________________________________________________________
· Research is compiled & analyzed so that data collected can be interpreted   

Step #4: 	__________________________________________________________________
· Researchers come up with potential solutions to  the problem and present them in a report.
Step #5:	__________________________________________________________________
· Research results are put into action.

What is one reason why marketers should collect information?
__________________________________________________________________________________________________

Contrast marketing research with a marketing-information system.
__________________________________________________________________________________________________
__________________________________________________________________________________________________

What are two benefits of a marketing-information management system.
__________________________________________________________________________________________________
__________________________________________________________________________________________________

Describe limitations of marketing-information management systems.
__________________________________________________________________________________________________
__________________________________________________________________________________________________

What does the phrase GIGO Mean?
__________________________________________________________________________________________________
__________________________________________________________________________________________________
