Super Bowl XLVIII 

The Super Bowl & The Seven Functions
Name:_____________________________

_______________
__________________
You can complete all aspects of this project individually or with a partner.  

Directions:

This activity will help you understand how the Super Bowl utilizes all seven functions of marketing.  Use the internet to help you complete the activity.  There are two primary sites that will assist you with this assignment.  You can use any website to find answers.  Helpful websites are available at http://melissa1shaffer.weebly.com/super-bowl-page.html 
The Seven Functions of Marketing are:

1. Product

2.  Distribution

3.  Financing

4.  Promotion
1. Pricing


6.  Selling


7.  Marketing Information Management

Super Bowl History

Both the Seahawks and the Broncos have been in the Super Bowl before.  In the table below complete the information missing based on both teams.  Use last year’s game as an example of the information needed.  In the last row of the table predict who you think will win, lose, the score of the game, & the MVP of the contest. You can find your answers by visiting http://www.nfl.com/superbowl/history 
	Super Bowl Winner
	Opponent
	Score
	Super Bowl Host
	MVP
	Super Bowl / Year

	Baltimore Ravens
	San Francisco 49’ers
	34-31
	New Orleans, LA
	Joe Flacco
	Super Bowl XLVII February 3, 2013

	Seattle Seahawks
	
	
	
	
	

	Denver Bronco’s
	
	
	
	
	

	Predict Winner:


	Predict Loser: 


	Predict Score:


	MetLife Stadium
East Rutherford, NJ
	Predict MVP:


	Super Bowl XLVIII
February 2, 2014


Distribution: (http://www.nfl.com/superbowl/48/live/tuesday and click on Watch Super Bowl Live.)
Where will the Super Bowl be held?  What is the date and time? ___________________________________

What is the name of the stadium?  __________________________________________________________

What is the seating capacity of the stadium?  __________________________________________________

If you don’t attend the game but want to watch it on television what network is it aired on? ____________

Online Options: __________________________________________________________________________
SmartPhone or Tablet: ____________________________________________________________________

Radio Outlets:___________________________________________________________________________
What carrier does the NFL have an exclusive partnership with for their mobile app?
Product (Entertainment)
Part of the appeal of the Super Bowl is the entertainment it provides.  Complete the table below based off of who New Jersey has signed to complete each task. *Search Super Bowl Pregame Entertainment.  In addition to completing the chart based off of this year, fill in the artists you think would create the most interest in the game.
	Game
	Date
	Pregame
	Anthem
	Halftime

	Your 48 Picks
	Feb. 2, 2014
	
	
	

	XLVIII
	Feb. 2, 2014
	
	
	

	XLVII
	Feb. 3, 2013
	Matchbox Twenty & One Republic
	Alicia Keys
	Beyonce’

ft. Kelly Rowland & Michelle Williams


Product(s):   



Website:   http://www.nfl.com/superbowl/48/events/retail 
For every Super Bowl, the host city and the NFL set up various retail locations to sell Super Bowl specific products.  This year there are three sponsors for these locations.  Who are they?

1. ____________________________

2. ___________________

3.__________________
*Hint:
 Major Department Store

       Sporting Goods Store

    Credit Card Company

How many locations does sponsor #1 have?

1
2
3
4
5
6

How many locations does sponsor #2 have?

1
2
3
4
5
6

How many locations does sponsor #3 have?

1
2
3
4
5
6

List 3 products that the NFL has created solely for Super Bowl XLVIII.  (Website: www.nflshop.com) 
	
	Product / Description
	Price

	1
	
	

	2
	
	

	3
	
	


If you were a product manufacturer for the NFL, what is one thing that goes into your pricing strategy for the Super Bowl?
_______________________________________________________________________________________
_______________________________________________________________________________________
NFL Experience: http://www.nfl.com/superbowl/48/events/boulevard 
Who sponsors the NFL Experience?
_________________________________________________________
How much does the NFL Experience cost?
__________________________________________________
What is the NFL Experience? 
_______________________________________________________________________________________

_______________________________________________________________________________________
_______________________________________________________________________________________

Do you think the Sponsor of the NFL Experience makes back the investment it puts into such an event?  

_______________________________________________________________________________________
_______________________________________________________________________________________

Based off of the activities and events available; what is the NFL Experience target market.
Explain answer.

_______________________________________________________________________________________

_______________________________________________________________________________________
Finance:

According to NFL sources & New York / New Jersey politicians; the projected economic benefit to the New Jersey / New York area is $500 - 600 million. What types of businesses in the area stand to profit from this event.  List at least three examples in the space below.  
1. ___________________________________________________________
2. ___________________________________________________________
3. ___________________________________________________________

Economists argue that the real economic benefit is far less than the project $500+ figure.  Choose any article regarding the economic impact of the Super Bowl and explain why many economists feel the $500 million figure is inflated.
· Where is most of the money spent & where does it end up?
· What is an indirect economic loss of hosting the Super Bowl for the host city?

· What money is spent in an effort to prepare for the Super Bowl?

____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Promotion:

What will a 30 second commercial cost on the Super Bowl? ____________________________________
Name five companies that have a commercial airing in the 2014 Super Bowl
Website: http://adage.com/article/special-report-super-bowl/super-bowl-ad-chart-buying-super-bowl-2014/244024/ 
1. ___________________________________________________________

2. ___________________________________________________________
3. ___________________________________________________________
4. ___________________________________________________________
5. ___________________________________________________________
Several companies released teaser ads promoting their Super Bowl commercials.  Why would a company chose to do this?
_______________________________________________________________________________________

_______________________________________________________________________________________
Marketing Information Management:

What is H&M doing to increase user involvement?
_______________________________________________________________________________________

_______________________________________________________________________________________
_______________________________________________________________________________________
Pricing
Research the price of the tickets for Super Bowl XLVIII. Click on the tickets tab of the www.nfl.com/superbowl/48  website

· What is the lowest price ticket you found?

$______________________________

· What is the highest price ticket you found?

$______________________________

Multiply the seating capacity by the lowest price ticket.  What is the total? $__________________________
Do you think these tickets are too expensive, could be sold for more, or priced perfectly.  Explain answer.

______________________________________________________________________________________________________________________________________________________
Selling:

What website is the official distributor of Super Bowl tickets? ____________________________________
	Company
	Amount of Ads

 Purchased
	Highlights / Premise of Ad

	Anheuser-Busch
	5 Ads 
(3.5 minutes total)
	New Tagline “The Perfect Beer for Whatever Happens.”  

Celebrity Appearances by: Arnold Schwarzenegger, Don Cheadle and comedian/musician Reggie Watts; as well as, the reappearance of the Clydesdale horse & puppy.

	Audi 
	1 :60 Second Ad
	Sarah McLachlan promoting Audi A3

	Axe 
	1; :30 Second Ad
	Depicts a series of soldiers and tyrants turning toward

	Bank of America
	1; : 60 Second Ad
	Introduce a partnership among Bank of America, U2 and Red, the group co-founded by Bono to enlist brands in fighting disease, particularly HIV/AIDS.

	Butterfinger
	1; :30 second Ad
	Promote the new Butterfinger Peanut Butter Cups.  Not using Bart Simpson but continuing same clever. Irrelevant approach.

	Carmax
	1; :30 second Ad
	“Slow Clap”.  

	Cheerios
	1; :30 second Ad
	TBD.  Last ad involved a mixed-race couple which caused backlash.

	Chevrolet
	2; : 60 Second Ads
	Promoting their 12 new cars released from Mid-2013 to 2014

	Chobani
	1; : 60 Second Ad
	"How Matters," which is meant to describe the company's mantra of making "nutritious, delicious foods with only natural ingredients accessible to everyone."

	Coca-Cola
	TBD
	Celebrating America

	Doritos
	2; :30 Second Ads
	User Generated Commercials from Crash the Super Bowl Contest

	Go Daddy
	2; : 30 Second Ads
	Danica Patrick stars.  Toned down commercial without innuendos seems likely.

	H&M
	1; : 30 Second Ad
	A spot featuring David Beckham, will let viewers with certain Samsung smart TVs use their remote controls to engage with the commercial and directly buy underwear from Mr. Beckham's Bodywear line, using tech from Delivery Agent.

	H.J. Heinz Co.
	1; : 30 Second Ad
	An ad highlighting the belief that when someone picks up a bottle of Heinz Ketchup, they're triggering all the happy memories they've experienced over the years where Heinz was present,"

	Hyundai Motor America
	2; :30 second Ads
	TBD

	Intuit
	1; : 30 Second Ad
	The tax preparer of TurboTax & Quicken is giving the time slot to a small business for winning a contest. The four Intuit finalists were Poop Natural Dairy Compost, dog treat maker Barley Labs, egg company Locally Laid and Beastie Boys antagonist GoldieBlox.

	Jaguar
	1; : 60 Second Ad
	Part of a months-long campaign promoting the new F-Type, will star British actors Ben Kingsley, Tom Hiddleston and Mark Strong as a trio of British villains.

	Kia
	1; : 30 Second Ad
	Lawrence Fishborne reprises role as Morpheus from “The Matrix” to help introduce its K900 flagship sedan in the United States

	M&M’s
	1; : 30 Second Ad
	Promotes the Peanut M&M through the Yellow Character

	Oikos
	1; : 30 Second Ad
	Full House cast Reunion

	Paramont Pictures
	1; : 30 Second Ad
	Promotes  4th Transformers film: Age of Extinction

	Pepsi
	1; : 30 Second Ad
	The ad is part of a larger "Get Hyped for Halftime" campaign that has been running for the past month as Pepsi switches to a "masterbrand" ad strategy.

	SodaStream
	1; : 30 Second Ad
	Celebrity Endorser: Scarlett Johansson

Theme: “better bubbles made by you,".  Promises to be edgy.

	Squarespace
	1; : 30 Second Ad
	TBD.  First Time Advertising

	Toyota
	1; : 60 Second Ad
	Ad starring Kaley Cuoco from "The Big Bang Theory" as a "RAV4 Genie" who grants wishes for a family.

	TurboTax
	1; : 60 Second Ad
	"It's Amazing What You're Capable Of," meant to celebrate hard-working Americans.

	Volkswagon
	1; : 60 Second Ad
	TBD

	WeatherTech
	1; : 30 Second Ad
	Emphasis on American Made Product

	Wonderful Pistachios 
	2; :15 Second Ads
	Stephen Colbert stars in both.  Introduce yearlong theme “Get Crackin’ America”


