Concert Project

Directions:

You are to assume the role of concert promoter for a popular music group or artist who would like to plan a U. S. tour.  Complete the following items as part of your task.  All components of this assignment will be presented to your classmates in a promotional pitch of your ideas. You may work individually or with a partner.  No Exceptions.
Part I: 
Band/Artist Biography







/ 5 pts
You are to develop a brief biography/history of the band/music artist you have chosen.  Answer the following questions to create your profile:

Artist:  __________________________________________________________________________________
Music Style: _____________________________________________________________________________
Provide a brief history of the artist you chose & a clear description of their target market.  
· When the group formed or artist got started, major milestones, past concert highlights, Interesting Facts, previous albums, etc…
· Target audience of group
Favorite Song By Artist should be submitted to Ms. Shaffer by  Friday, May 9, 2014.
Part II:
Tour Name/Sponsor







/ 5 pts
Devise a name for the upcoming U.S. tour.  This name will appear on all advertising materials and merchandise.  Many groups tie the name in with their current cd title but you may use a different approach.

Tour Name:  ____________________________________________________________

In addition to a tour name, list a corporate sponsor of the tour.  For example “Sprint Present the Rolling Stones Bigger Bang Tour”.  List the name of a company or a product that would fit the image of the band and would appeal to your core listener.

Tour Sponsor: ___________________________________________________________
· The sponsor needs to match the target market

· Example:

· General Mills would not sponsor a Lil Wayne Concert

· Mountain Dew would sponsor a Lil Wayne Concert
Part III
Tour Schedule








/ 5 Pts
You are to schedule a 5 city tour of the U.S. for your group.  Use the table below complete the following required information.  Remember, to schedule your tour in a natural progression of traveling across the U.S. i.e. allow for travel/rest time and schedule the dates in cities that are within a feasible traveling distance of one another Be able to justify the cities and venues you chose based on the target market your artist attracts.
	Date
	City
	Venue

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


Part IV
Concert Poster Design





       / 15 pts (Formal)
Your task is to create a concert poster for one of the dates scheduled on your upcoming U.S. tour.  These posters will be hung around the town in which the concert is occurring weeks before the concert in order to drum up interest in the show. The posters will be printed out in color.  Google “Concert Posters” for some samples.  
You will be graded on quality of poster.  It should be well done & created in Photoshop 

(Quality is worth 5 pts). 

Make sure to include the following (Each worth 2 points):
· Name of Band/Opening Act

· Concert date/time

· Venue location

· Ticket buying info-prices, phone number etc.

· Tour sponsor-Make this an actual corporation

Part V:
Concert Ticket






/ 10 points (Formal) 

Your task is to create a concert ticket for one of the dates scheduled on your upcoming U.S. tour.  
The ticket should look legitimate and reflect appropriate costs and expenses.  

The following website is a good resource to complete this task 

· http://www.says-it.com/concertticket/ 

You will need to be able to justify / explain why the ticket costs the amount it does.  
· Price is comparable to other concerts

· Price matches venue / experience

· Price is indicative of target market
The ticket is worth 5 points and the rationale for pricing is worth 5 points.

Part VI:
Concert Merchandise





/ 15 Points (Formal)
A big part of revenue for any band is merchandise sales.  As a result, it is your job to design various types of merchandise that will be sold at the concert venues and on the band’s website.  All merchandise should include the band’s logo and possibly the name of the current tour. 
You are to create one item for each category below:

1. T-shirts-Design a shirt for the current tour.  
2. Collectibles-items that a person would not use (miniature guitar, gold record) etc.

3. Apparel (other than a tee)-hats, jackets etc.

Part VII:
Distribution of Materials





/ 10 points (Formal)
The band you are promoting has asked you to increase their exposure by selling the merchandise you have designed.  You need to identify the following components of your distribution method

1. Where will you distribute your artist’s merchandise?

a. Establish at least two outlets in which your artists merchandise can be obtained

i. Examples:
Retailers, catalogs, e-commerce site, etc…

2. What distribution channels will you use to offer your bands products?

a. Direct or Indirect

b. If direct, what are the consumers options to obtain items

c. If Indirect, establish all the paths (A-E) you would use to provide your product to end users

3. What Level of Distribution would you use to sell your artists merchandise?

a. Exclusive

b. Selective

c. Intensive

*Be able to explain why you chose the level you did
Part VIII:
Present your ideas to the class via either a PowerPoint or a Prezi
Slide #1
Artist Name & Brief Background



Explain why you chose them and some of their highlights
Slide #2
Target Market(s) of the artist chosen

Slide #3
Tour Name / Sponsor



Explain name of tour & why it is called that



Explain who you selected to sponsor and why they fit the artist you are promoting
Slide #4
Tour Schedule


Explain why you picked the cities & venues that you did



Price of ticket and target market should connect with this aspect

Slide #5
Concert Poster Design



Include a picture of the poster you created



Poster can promote the entire tour or a specific location



Possible things to include are location(s), venue (s), Date(s), Ticket Information, Costs, etc..

Slide #6
Concert Ticket



Include a picture of your concert ticket



Explain location & price

Slide #7
Concert Merchandise 


Include pictures and prices of the merchandise you are selling



Be able to explain why you selected the items you did & the prices you chose
Slide #8
Distribution of Materials



Explain where and how you will distribute the merchandise you created



You will sell merchandise at the concert venues you are using but also need to establish 

other outlets for your “gear” to be acquired

Project Grade:

Band Biography

____/5 pts

Tour Name 


____/5 pts

Tour Sponsor


____/5 pts

Tour Schedule


____/5 pts

PowerPoint


____/10 pts

Presentation


____/10 pts

Informal Total Points:
_____/40 pts

Grading Sheet
Student(s): 
_____________________________________________________________________

Name of Artist/Band: _______________________________________________________________
Biography Slide









___/2.5
· Key points of artists are mentioned
Target Audience of Musician








___/2.5
· ___________________________________________________________________
Tour Name
____________________________________________________

___/2.5
· Name of Tour is given
· Name matches vibe / target audience of artist
Sponsor
____________________________________________________

___/2.5
· Sponsor of artist matches interests of artists
· Logo of sponsor is displayed making it clear they are supporters of concert
Tour Schedule 









___/5
· Five tour stops are detailed
· Date of Concert, City/State of Concert,  Venue of Concert is clearly stated
1_____________
2_____________
3_______________
4______________
5 ______________

Concert Ticket










___/10

· Design is original
· Venue & Date Match Tour

· Price is reflective of demographic

Concert Poster









___/15
· Original




_____  Yes
_____  No
· Sponsor




_____  Yes
_____  No
· Date / Venue / Tour Advertised

_____  Yes
_____  No

· Group is clearly listed



_____  Yes
_____  No
· Ticket Buying Information


_____  Yes
_____  No
· Artist is Listed




_____  Yes
_____  No

Merchandise (All Must Be Original)
· Concert T-Shirt / Sweatshirt







___/5
· Apparel Item

___________________________________________
___/5
· Non-Apparel Item
___________________________________________
___/5
· Price matches item

· All items are original

Distribution

· Where is it available

_____________________________________
___/3
· Direct

· Indirect

· Channels of Distribution







___/3
· Channel A

· Channel B

· Channel ____________________

· Levels of Distribution








___/4
· Exclusive

· Selective

· Intensive

Presentation









___/10
· Student demonstrated knowledge & understanding of material
· Didn’t read directly off slides

· Answered questions / clarified information

· Eye contact, speaking volume, pace were all done at an acceptable level

PowerPoint









___/10
· Easy to read

· Contains Title Slide

· No annoying backgrounds / Distracting animations
Total Grade:

Formal:  _____/ 50 points
Informal Grade: ______ / 40 points

Comments:
Concert Poster			____/15 pts


Concert Ticket				____/10 pts


T-Shirt					____/5 pts


Concert Item #2 (Collectable)	____/5 pts


Concert Item #3			____/5 pts


Distribution				____/10 pts


Formal Total Points	        _____/50 pts


		














