3.01 Marketing: Packaging Assignment 
Part One:  Packaging serves six main functions.  Find an example of a product that accomplishes each.

Create a PowerPoint that is ten slides.  Label each slide the type of packaging you are using, place a picture of a package that represents this particular type of packaging, and a brief rationale as to how your picture represents the type of packaging listed.

1. Promote & Sell the product

Find an example of a product with very interesting or unique packaging that sets the product apart from its competitors.
2. Define Product Identity

Find an example of a product with packaging that clearly upholds the brand’s image and/or is an extension of brand advertising, such as a package that shows the brand name extremely boldly.
3. Provide Information

Packaging can be informative, providing directions for use, nutrition information, and important information about the product such as quantity or size.
Find an example of a packaging that shows information the consumer would find useful or necessary.
4. Meet Customer Needs 
Marketers consider customers’ lifestyles and habits when they create packages that meet their needs for size, convenience, or ease of use.
Find an example of a package that reflects how (or when) the product will be used.
5. Ensure Safe Use

Marketers must ensure products are packaged with safety in mind, from using foil seals and childproof caps to labeling products with appropriate warnings.
Find an example of a warning label on a package or a package that contains a safety mechanism.
6. Protect the Product
Find a package that is designed to protect a fragile or perishable product.
A good example of a product that accomplishes this is a product that uses Aseptic packaging.
a. Aseptic packaging is packaging that incorporates a technology that keeps food fresh without for extended periods.

b. Examples of Aseptic packaging include Canning & Bottling .

7. Find an example of a product or service that is packaged using a mixed bundling strategy.
a. Mixed bundling occurs when you sell several items together as one combined unit

b. Example would be any product that is cheaper to buy collectively than individually.  

i. Computer software: Microsoft Office Suite is cheaper than buying Word, PowerPoint, Excel, & Access separately
8. Find an example of a product that is sold using blisterpack packaging.

a. Blisterpacks are packages with preformed plastic molds surrounding individual items arranged on a backing.
b. Example of a product that is sold using blisterpacks would be Dentyne Ice

9. Find an example of a product that uses Environmentally Friendly packaging 

10. Find an example of a product that uses Cause Packaging 

a. Example would be Ben & Jerry’s Ice Cream promoting “Save the Rain Forest” on their label

Part II:  Design a Package

A package does a lot more than hold a product. It is a selling tool for marketers.  Companies take great care in designing or redesigning the packages for their products. It is estimated that 10% of a product’s retail price is spent on the actual package as well as package development and design.

You have been asked to design new product packages. Please select any one of the following: 

· Crunchy Fruity Oh’s Cereal

· Glow Pop’s Popsicles

· Big Punch Energy Drink
· Aunt Lou Lou’s Fried Chicken on a Stick 
· Gore-tex tennis balls - Made with a surface that enables the player to use them when wet conditions arise.... Perfect for Oregon!
· H-2-oh - Bottled water from the makers of Coca Cola for the nutritional conscious consumer.

· Softwrite - Computer software that enables your office to connect your white board to your computer network.

· Nike Wall-Walkers - Tennis shoes that enables one to walk on walls...... a la the Letterman Show.

· Microwave chili dogs - Tasty, quick food for the person on the go!

· Raspberry Frosted Flakes - A new twist for Tony the Tiger and a traditional favorite.

· Chocolate Coke - A combination of two favorites!

· Salsa filled chocolate kisses - Great as an appetizer, dessert or an extravagant snack!
*All of these products are a part of the Pirate Corporation.
Make sure the packaging does the following:
· Define Product Identity:  Includes the name of the corporation and a logo 

· Promotes and Sells the Product 
· Provides Information (directions, nutritional values, ingredients) 
· Protects the product 
· Ensures Safe Use 
· Meets customers needs for size and convenience 
You may use current examples of packaging found on the Internet to help with your designs.  

What to turn in:

· A prototype of your packaging

· A physical representation of your product package

· An electronic version of your package

· Can use Publisher, PowerPoint, Word, etc. to develop your designs. 

· You may also draw your design.
· Provide a brief explanation for your packaging design that includes why your design will help market the product. 
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