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What Do & Don’t You Like?

Objectives

1. Understand the need for marketing information

2. List the steps of marketing research

3. Develop research instruments & procedures

4. Conduct marketing research and collect marketing research data

5. Use data for informational analysis

Working in groups of 3 or less; you are to select something associated with Ardrey Kell High School (Issue, group, team, etc…) and use the marketing research process to recommend solutions that could be implemented to improve a current situation on your campus.
Examples of Research Ideas:

· Low attendance at Soccer Games

· Poor participation in the Green Club

· Lack of dedicated members in DECA

· A topic or team that has a bad reputation amongst student body

Research Objective:  

· What is the objective of your research? 



Pick topic to research. 
· What current problem(s) led you to choosing this objective?
What led you to this topic.
· Who can you reach out to in order to conduct your research?
Who will participate in your research.

1. Identify a problem or issue
a. Lack of participation, lack of attendance at games, not enough people take it seriously, etc…

2. Obtain information

a. You must utilize two methods of primary research & one secondary research approach to obtain information pertaining to your problem

i. Surveys
15 people or more

ii. Interviews
2 people or more of different roles (adult & student)
iii. Focus Group
4 people

iv. Observations
20 people or more

v. Experiment
10 people or more

b. Your method of research in terms of sampling must be clearly stated & rationale for why you chose that method given
i. Random, Stratified, Quota, Cluster, Snowball
3. Analyze the Data

a. Compile, analyze, and interpret the results of Step #2.  
4. Recommend Solutions to the Problem

a. Provide at least three solutions based on the research you conducted

b. You will type up a report that recommends ways in which these recommendations can be applied

Assignment Details:

1. Outline general information related to marketing research.  (Collect data, prepare the data, analyze the data, and prepare the report.)
2. After determining the issue you want to research, determine the research strategies you wish to use

3. After completion of the marketing research, determine how your topic could improve.  Groups should discuss their findings first with the class for additional ideas and thoughts.  
4. A final report of recommendations will be made to present to the company.
5. Create a promotional tool for the group or topic you have researched that promotes one of your recommended solutions.  

a. Flyer, Infomercial, Poster, Social Media Platform, etc…..
Sampling Methods

Random Sample:
Equal chance of anyone being picked.  

Stratified Sample:
Sample people from a targeted group
Quota Sample:
Specific amount of people from a specific group are selected to participate

Cluster Sample:
Selecting people to research based on geographical territories so that you can make 

estimations for a larger group.

Snowball Sample:
Find a limited number of people to question & then ask them for other contacts to 

speak with.  Consider word of mouth research because you rely on your original 

participants to lead you to additional contacts.











