10.2:
Payment Strategies & Pricing Assignments International Marketing
Step #1:
Complete the Pricing Chart Based on the Six Pricing Strategies 

	Pricing Strategy
	Define in your own words
	A product for which you will use this strategy
	Explain why the product & pricing strategy are a good fit

	Price Floor
	
	
	

	Price Ceiling
	
	
	

	Penetration Pricing
	
	
	

	Skim Pricing
	
	
	

	Market Pricing
	
	
	

	Penetration Pricing
	
	
	


Step #2:  Draft a Letter of Credit Using the Required Criteria.  See Edmodo.

· To:  American Company Name / From:  Foreign Exporter Name

· #1 (Determine whether letter is revocable or irrevocable)

· #3: Who is the beneficiary (exporter name & address) of letter

· #4:  When will the letter of credit be paid

· #6  What method of payment will be used to pay for shipment

· #7:  Will the amount owed be set a ceiling price or an estimated price

· #8:  What paperwork will you require or not require in order for payment to be made 

· #9:  Specify quantity & description of item being shipped

· #10:  Method of shipment being used 

· #11 Bill of Lading is marked Freight Collect or Freight Prepared

· #13 Are Partial Shipments allowed

· #14:  Latest day you will accept shipment of this product

· #15 Latest date you will accept all required paperwork regarding this shipment

· #16:  Expiration date of the letter of credit

· #17  Who pays banking fees that occur outside the United States

· #18  Will the letter of credit be transferable 

· #19  Any other special instructions.
Choose one of the following pricing activities to complete.  
1. Set a price for a new product.
Identify a new product you think could be successful on the market and set an introductory price for it. Use the following questions to structure your written analysis. 

a. What is the product? 

b. Who is the target market? 

c. What are its benefits to the target market? 

d. At what price will it be introduced? 

e. What pricing strategy are you using? 

f. What objectives will be accomplished by using this strategy? 

g. Why is the product worth this price? 

h. Do you intend to raise or lower the price after the introductory period? Why?

i. Illustration of the newly priced product.
j. Is this product a product that has elastic or inelastic demand?  Justify answer.
2. Develop a long-term pricing strategy for an existing product. Choose an existing product and decide how you will change the price of the product during its life cycle. Use the following questions to structure your written analysis. 

a. What is the product? 

b. Who is the target market? 

c. How is the product differentiated/positioned? 

d. At what stage in the life cycle is the product? 

e. What is its current price? 

f. What price do its competitors charge? 

g. What prices will you charge in the remaining stages of the product life cycle? 

h. What objectives will be accomplished this way? How?

i. Illustration of the newly priced product. 

j. Is this product a product that has elastic or inelastic demand?  Justify answer.
