Group Members:

____________________________________________________________
Product Being Sold:

____________________________________________________________
Student Checklist completed on time and correctly?
Yes
  No

___/2.5 pts
Script turned in completely, correctly, & on time?

Yes
  No

___/2.5 pts
Infomercial Requirements
	
	3
Superior
	2.5
Competent
	2
Acceptable
	1.5
Borderline
	0 - 1
Poor

	Infomercial submitted via Video Format
*Food items can be done live
	Infomercial is submitted as a viewable video file.
or

Infomercial is done live in class on due date
	
	Infomercial is turned in as a MovieMaker Project not a video file.
	
	Video &/or perfermoance are not submitted.

	Time Requirement:

Video: 2 – 4 minutes
Live: 2 – 5 minutes
	Infomercial is 2 – 4 minutes and does not contain irrelevant information just to meet requirement.
Food infomercials can be up to 5 minutes.
	Infomercial is within 15 seconds of the 
time minute requirement
	Infomercial is within 16 - 45 seconds of the time requirement
	Infomercial is within 46 seconds – 
1 minute of the alloted time requirement
	Infomercial is less than 1 minute or longer than 5 minutes

	Each Group Member Participated
	All group members contributed to the infomercial either through acting or audio.
	All but 1 group member contributed to the video either through acting or audio.
	All but 2 group members contributed to the video either through acting or audio.
	Only 1 group member contributed to the video either through acting or audio.
	No group members contributed to the video either through acting or audio.

	Variety of Voices
	Multiple voice-overs and audio levels are used to add value to the infomercial.
	Only a couple of voices are used throughout the taping of the infomercial
	Only one voice is used throughout the taping of the infomercial
	Infomercial uses only music to promote product.
	No audio is used in the taping of the infomercial

	Speaking Skills
	All audio used in the infomercial was clear & each voice used spoke with conviction & confidence towards intended product.
	All audio used in the infomercial was clear but lacked the conviction & confidence necessary to properly promote the product intended.


	All audio used in the infomercial was not clear but did display conviction & confidence in the product.
	All audio used in the infomercial was not clear and only some of the audio was persuasive.
	Video contained multiple instances of unclear audio and lacked persuasive speaking skills.

	Style of Speaking
	Infomercial utilized an effective style of speaking by implementing an appropriate pace & tone throughout the infomercial.
	Tone of audio did not match the infomercial.

(Either Too Pushy, Excited, etc.. or not enough)
	Pace of audio did not match the infomercial.

(Either Too

fast or slow )
	Infomercial displayed multiple tones and pacing methods that took away from the value of the infomercial.
	No style of speaking was evident due to no purposeful tone or pace being utilized.

	Professional & Mature Attitude During Performances
	All video participants acted professionally & mature throughout the entire taping of the infomercial.
	All but 1 video participants acted professionally & mature throughout the entire taping of the infomercial.
	All but 2 video participants acted professionally & mature throughout the entire taping of the infomercial.
	More than 2 video participants acted professionally & mature throughout the entire taping of the infomercial.
	Infomercial is completely ineffective because of the amount of unprofessionalism and lack of maturity used by video participants.

	
	3
Superior
	2.5
Competent
	2
Acceptable
	1.5
Borderline
	0 - 1
Poor

	Product 
	Product/Service chosen is completely original.  

Product is either non-existant or modified to unique and original
	Product/Service chosen is original but incorrect labeling detracts from products ability to seem realistic.
	
	An already existing product/service is used as the basis of the infomercial.
	No product/service is identified.

	Evidence that Product Works
	Product/Service is made effective through the use of

· Demonstration

· Testimony

· Comparison


	Product/Service testimonies are used but are not very convincing in their promotion of product. 
	Product comparison proves product to be less effective than its competitor
	Product demonstration fails making product look completely ineffective
	No evidence that product works is provided

	Product Features
	Product Features are clearly described.

Colors, size, weight, etc…
	Some product features are described but several important features are missing
	Only one or two product features are described
	Product features stated are incorrect.
	No product features are provide

	Product Benefits
	Product Benefits are clearly stated

Reasons how/why this product will improve a customers life are clear.
	Some product benefits are described but not enough to persuade consumers.
	Only one or two product benefits are given
	Product benefits stated are incorrect.
	No product benefits are provide

	Product Incentive
	A product incentive is included to intice viewers.  

Incentive is appropriate for product in question.
	A product incentive is included but doesn’t match the product being advertised.
	A product incentive is inluded but is lame and doesn’t intice viewers to make a purchase.
	An attempt to provide a product incentive is given but  it is unlear what product incentive is.
	No product incentive is included

	Pricing Details
	Deceptive pricing product is used to make the product seem easier to obtain

Example:

“In just 4 easy payments of $19.99 this incredible product can be yours!”


	Price of product was included and obvious in the infomercial through both audio and visual reminders
	Price of product was displayed on screen but was not mentioned via audio. 
	Price of product was stated in the commercial but no price was displayed onscreen. 
	No price was provided.

	Payment Information
	Viewer knows where to send money and which methods of payment are accepted
	Viewer knows which methods of payment are accepted but doesn’t know where to send the payment
	Viewer knows where to send the money but doesn’t know what methods of payment is accepted
	Credit Cards are given as a method of payment but no phone number is provided to call.
	No payment information is provided.

	Entertainment Value
	Infomercial was extremely funny, entertaining, & interesting to watch. 

All viewers reacted postively to video/performance
	Infomercial was  interesting to watch. 

The majority of viewers reacted postively.
	Infomercial was  kind of interesting to watch. 

A few viewers reacted postively, many did not.
	Infomercial was not interesting to watch. 

 No one outside of participating group reacted positively.
	No reaction from audience due to lack of entertainment value.


Total Grade:____/50 points
Infomercial Rubric











