Name:______________________

Marketing

Understanding Features & Benefits

Assignment:

· Go online and find any school appropriate product of your choice.
· Open the PowerPoint on Ms. Shaffer’s website entitled Feature_Benefits Assignment Marketing and save it to a Flash Drive as Class Period #_with your name_Selling. (Example: 1 Chase Todd Selling)
· Insert your name on Slide #1.

· Copy a picture of the product you are analyzing to Slide #2.
· On Slide #3, complete the chart using three features of that product & three corresponding benefits of that product.  See Example Below. 
· On Slide #4 answer the following questions:

· Is the product you selected commonly purchased with a rational buying motive or an emotional motive?  Explain answer.

· Is Extensive, Limited, or Routine Decision Making used to purchase your product.  
Explain answer. 

· Save your PowerPoint.  Email to melissashaffer32@gmail.com or turn it in on a flash drive or Google Drive
· Turn in your notes from chapter 12 and staple it to this worksheet 
	Features
	Benefits

	60% cotton / 20% Nylon / 20% Viscose
	Product will maintain original size after washing

	Front Pockets
	Allows you to put small objects in a safe location

	Slim Ease Fit
	Has a slimming affect on your body type
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The Paradise Cove Sweater is most likely purchased using a rational buying motive because it is a cost effective purchase (50% off) and is an item that someone might need as the season changes.  One could argue that buying a name brand product from Hollister, Co is normally an emotional motive but I think the #1 reason a person would buy this sweater is because of the cost savings.

The Paradise Cove Sweater would require Routine Decision Making because it is a product most people are familiar with and have purchased before. 
