Ethics in Advertising

Grading Rubric

Directions:  

Choose 2 of the following 4 options to display your understanding of ethics in advertising.  

Option #1 & Option #2 are individual assignments.  Options #3 & #4 can be done individually or in groups of 4 or less.  You can do two individual assignments, 2 group assignments, or 1 of each.  Each assignment is worth 75 points.
Assignment #1: Create an advertisement that is intentionally unethical.  The advertisement can promote any product, service, or idea you wish but must use questionable marketing tactics to accomplish this task.  
	
	5 pts
	3 pts
	1.5 pts
	0 pts

	Uses 1 of the 8 methods of unethical advertisements to create an ad

1. Surrogate Advertising

2. Exaggeration

3. Puffery

4. Unverified Claims

5. Women Stereotyping

6. Women used as sex symbols

7. Comparative advertisement

8. Use of children in ad
	Advertisement uses clearly uses 1 of the 8 methods given to create an advertisement that is unethical.
	Advertisement attempts to use 1 of the 8 methods given to create an unethical advertisement but the method chosen is not easy to see and requires the viewer to use discretion to determine method used
	Advertisement attempts to use 1 of the 8 methods given to create an unethical advertisement but the method chosen is extremely difficult to determine and requires the viewer to be told by illustrator exactly what is unethical about the advertisement
	No advertisement created

	Headline
	Advertisement uses a headline to grab the viewer’s attention. 
Headline is brief, provides a benefit/purpose to the viewer, and is focused on a single idea.

It is common for ads to use rhymes, puns, alliteration, a paradox, or a play on words to accomplish interest.
	Advertisement uses a headline to grab the viewer’s attention. 

Headline is too long or not very appealing in its wording.


	Headline is used in advertisement but doesn’t relate to product, idea, or service being promoted.  
Headline does not grab the viewers attention and detracts from advertisement created
	No advertisement created

	Illustration
	Advertisement uses an illustration to grab the viewer’s attention. 

Illustration is a photograph or drawing & supports the total message of the ad.

Illustration is not blurry, is easy to see, and is eye catching.
	Advertisement uses an illustration to grab the viewer’s attention. 

Illustration is a photograph or drawing & attempts to support the total message of the ad.

Illustration is somewhat blurry & doesn’t attract the viewer’s attention
	Advertisement uses an illustration in advertisement.
Illustration does not relate to selling message, purpose of advertisement.

Illustration is extremely blurry/pixilated and makes advertisement hard to read.
	No advertisement created

	Signature
	Advertisement contains a signature / logo of company, service, or idea being promoted. 
Signature is easy to see & makes it obvious has to what advertisement is promoting.
	Advertisement contains a signature / logo of company, service, or idea being promoted. 

Signature is somewhat difficult to see due to size or clarity.
	Advertisement uses words of company, product, service, or idea being promoted but does not use a picture as part of their signature.
	No advertisement created

	Readability / Organization
	Advertisement is easy to read & is well organized.  All components of the ad are clearly identifiable and standout.  

Ad displays an obvious unethical approach due to how it is structured.
	Advertisement is somewhat easy to read & is well organized.  Most components of the ad are clearly identifiable and standout.  

Ad displays an obvious unethical approach due to how it is structured.
	Advertisement is difficult to read & is not well organized.  

Only 1 or 2 elements of a print ad are present.  

Ad does not show an obvious unethical approach due to how the ad is setup.
	No advertisement created

	Final Grade
	___25 points


Assignment #2: Create a parody advertisement that makes fun of an existing company.  The goal of this promotional tool would be to point out flaws in a company or errors in the way they present themselves.

	
	5 pts
	3 pts
	1.5 pts
	0 pts

	Accuracy of Parody
	Advertisement accurately criticizes a company, product, service, or idea based off of research or public perception
	Advertisement criticizes a company but the rationale for criticism is authors opinion & not that of the majority

	Advertisement criticizes  a company or product but cannot justify why the criticism exists.
	No advertisement created

	Advertisement is original
	Advertisement created is completely original.  Pictures may be copyrighted but use of image is new and wording/phrasing of ad is unique and that of the author.
	
	Advertisement created uses parts of a parody someone else created.  The slogan or logo is not created by student.
	No advertisement created

or

Advertisement is someone else’s work

	Advertisement Rationale provided
	Parody advertisement contains a brief write up as to how the criticism being created is accurate.

Person who reads rationale should clearly be able to understand why your parody is true. 

	Parody advertisement contains a brief write up as to how the criticism being created is accurate.

Person who reads rationale should clearly be able to identify the company/product being targeted but may not understand why your parody is true. 


	Parody advertisement contains no write up of rationale.
Student is able to verbally explain advertisement but does not write down how comparison came to be.
	No advertisement created

	Elements of Advertisements are obvious & school appropriate. 
	Advertisement contains a slogan &/or logo of a company that are completely original and school appropriate.
	Advertisement contains a slogan &/or logo of a company that are completely original and school appropriate.
Elements are difficult to see due to size, font type, & or placement.
	Advertisement uses only a slogan &/or logo to create parody.
Information presented is somewhat inappropriate due to image or wording.
	No advertisement created

Or 

Inappropriate wording / image used.



	Readability / Organization
	Advertisement is easy to read & is well organized.  All components of the ad are clearly identifiable and standout.  

Ad displays an obvious parody of a company due to how it is structured.
	Advertisement is somewhat easy to read & is well organized.  Most components of the ad are clearly identifiable and standout.  

Ad displays an obvious parody due to how it is structured.


	Advertisement is difficult to read & is not well organized.  

Ad does not show an obvious parody due to how the ad is setup.
	No advertisement created

	Final Grade


	___25 points


Assignment #3: Create a Public Service Announcement (PSA) that raises awareness for an issue of your choosing.  PSA’s are messages created in the public interest.  Your PSA can be fact based or fictional.  Your Public Service Announcement can be for radio or television.  A script of your PSA is due as well & is worth 10 pts.
	
	5 pts
	3 pts
	1.5 pts
	0 pts

	Story Line
	Public Service Announcement has an obvious, easy to follow story line that makes the purpose of your PSA obvious and easy to understand.
	Public Service Announcement has a story line that is somewhat easy to follow but may not make sense to all.
	Public Service Announcement attempts to provide a story line but requires an explanation from creator in order to be understood.
	No 

PSA

Created or is plagiarized. 

	Visual Representation

(For radio Word Choice)
	Words &/or images used create a strong emotional

response that

matches the story line.
	Words &/or images used create a strong emotional

response that

somewhat matches the story line.
	Words &/or images used does not create a strong emotional response that

matches the story line.
	No 

PSA

Created or is plagiarized.

	Statistics
	A statistic that is accurate or believable is provided at some point within your PSA and easy for the viewer to hear / see so they understand the purpose of your announcement.

Statistic can be provided either verbally or in writing.
	A statistic is provided within your PSA that is easy for the viewer to hear / see so they understand the purpose of your announcement

Statistic is far fetched and lacks realism making announcement seem too fake or unbelievable.


	No statistic al evidence is provided within your PSA to support why your announcement as a purpose.


	No 

PSA

Created or is plagiarized.

	Sound / Music 
or Voice Over
	All sound within the PSA is easy to hear & understand.  
Audio is clear and easy to understand.

Music used does not overpower PSA and supports information presented
	Most of the sound within the PSA is easy to hear & understand.  

Audio is somewhat clear but there are parts that are difficult to follow.

Music used overpowers PSA  in some parts &/or doesn’t seem to support information presented
	Audio used in Public Service Announcement is difficult to hear & understand.
Person(s) speaking do not speak loud enough or clearly enough.

Music used is too overpowering and detracts from PSA message
	No 

PSA

Created,

is plagiarized.
Or 

audio used is not school appropriate.

	File Management
	File is saved correctly either as audio or video file.  If saving as audio use .mp3 format.  If saving as video upload to youtube or save in Windows Media Audio/Video file.

	A script of Public Service Announcement is turned in but file is not saved correctly.
	File is saved correctly and is viewable to audience.  
No Script submitted for PSA.
	No 

PSA

Created or is plagiarized.

	Final Grade


	___25 points


Assignment #4: Create a commercial or infomercial in which you use some method of unethical advertising to promote your product, service, or idea.  You can choose any product or service to promote but all methods used need to be school appropriate.  A script of your commercial is due as well & is worth 10 pts.

	
	5 pts
	3 pts
	1.5 pts
	0 pts

	Product / Company Identification
	Product logo is displayed physically and pictorially. Slogan is both spoken and displayed within the commercial making it easy to understand which brand is being advertised.
	Product and slogan are either spoken or displayed within the commercial but could’ve been emphasized more.
	Product is identifiable but slogan or logo is not provided.  Brand recognition is not obvious because it is not used in the filming of the commercial.
	No 

Commercial Created

	Purpose / Meaning


	Commercial created shows an obvious misuse of ethics in advertising.  
Commercial can use 1 of the 8 methods of unethical advertisement or create their own way to promote something in an unethical manner.
	Commercial created shows a somewhat obvious misuse of ethics in advertising.  

The majority that watch the commercial can determine why its unethical but some may struggle.
	Determining why the commercial is unethical is very difficult.
Creators of commercial have to verbally explain why commercial is unethical because those that view it do not understand it.
	No 

Commercial Created

	Originality / Creativity
	Commercial created is completely original.
Advertisement provokes a strong, positive reaction from those that view it.
	Commercial created is original but those that view it do not find it effective in advertising the company/product highlighted.
	Commercial is completely ineffective & lacks creativity.  
Those that view it do not like it because it serves no purpose, is confusing, or lacks effort.
	No commercial created
Or 

Commercial is plagiarized. 



	Sound / Music 

or Voice Over
	All sound within the commercial is easy to hear & understand.  

Audio is clear and easy to understand.

Music used does not overpower other audio and supports information presented
	Most of the sound within the commercial is easy to hear & understand.  

Audio is somewhat clear but there are parts that are difficult to follow.

Music used overpowers audio in very few parts &/or doesn’t add value to promotional tool.
	Audio used in commercial is difficult to hear & understand.

Person(s) speaking do not speak loud enough or clearly enough.

Music used is too overpowering and detracts from overall message
	No 

Commercial
Created

Or 

Audio used is not school appropriate.

	File Management
	File is saved correctly and is viewable in class.

Commercial is: 25 - :60 seconds in length.


	A script of commercial is turned in but file is not saved correctly.
	File is saved correctly and is viewable to audience.  

No Script submitted.
Commercial is less than 25 and longer than 60 seconds in length.


	No commercial created 

	Final Grade


	___25 points


