Name: ________________

Ethics Assignment

Directions:  Choose 2 of the following 4 options to display your understanding of ethics in advertising.  
Option #1 & Option #2 are individual assignments.  Options #3 & #4 can be done individually or in groups of 4 or less.  At least one of your assignments must be completed individually.  
Due Date:
Print Assignment (Option 1 or 2) is due by Wednesday, October 9, 2013



Print or Video Assignment #2 is due by Friday, October 11, 2013.

Assignment Option #1:

Create an advertisement that is intentionally unethical.  The advertisement can promote any product, service, or idea you wish but must use questionable marketing tactics to accomplish this task.  
An advertisement is considered unethical in the following situations:

· When it has degraded or underestimated the substitute or rival’s product

· When it gives false or misleading information on the value of a product

· When it fails to give useful information on the possible reaction or side effects of the product. 

· When it is immoral

Ways in which an advertisement can become unethical:

· Surrogate Advertisement: Advertising a product that is typically harmful so the company uses common names to get you to think of positive things instead of the negative effects that could occur.

· Exaggeration:  Using false claims in an advertisement.  Example would be a cell phone company saying “Our Network Goes Where ever you Go”
· Puffery:  Using subjective views to promote a product versus objective.  Example would be Coca-Cola using polar bears to drink coca-cola.  Adults know better but a 3 year-old may not.
· Unverified claims:  Making a claim in your advertisement that you may or may not know is true.  Example would be stating how many vitamins a product has or how a product will help your child grow big and strong.
· Women Stereotyping:  Using women to promote household cleaners
· Women used as sex symbols for promotion of product. 
· Comparative advertisement:  Occurs when a company compares itself to its competitor.  Coke v. Pepsi or Colgate v. Pepsodent.
· Use of children in advertisements:  Children watch more advertisements than almost anyone.  They can sing jingles, recognize logos, and typically have strong feelings about a product.
Examples of possible advertisements would be:

· McDonalds/Big Mac ad that uses depressed person to advertise 

· Pepsi versus Coca-Cola Ads

· Nike commercial that makes you run faster than a rocket 

· Axe deodorant using women falling all over a guy to add appeal to the product

Assignment Option #2:

Create a parody advertisement that makes fun of an existing company.  The goal of this promotional tool would be to point out flaws in a company or errors in the way they present themselves.
Examples of previous advertisements:

· Ford = Fail

· Disneyland “The Happiest Place on Earth”
=  Disneyland “The Priciest Place on Earth”

· Abercrombie = Abercrappy

· Joe Camel Cigarettes = Joe Chemo Cigarettes 

Assignment #3
Create a Public Service Announcement (PSA) that raises awareness for an issue of your choosing.  PSA’s are messages created in the public interest.  They are presented in the media free of charge, with the intent of raising awareness &/or changing public attitude towards a social issue.

Public Service Announcements are shaped by the Ad Council which originated around the time of World War II.  They have since spread their awareness to issues such as forest fires, blood donations, & highway safety.
Stations such as HBO have made the use of PSA’s more popular.  Current advertisements relate to issues such as drinking and driving, child abduction, & various other health/safety issues like obesity and gambling.

A Public Service Announcement can be done through the radio or television.  Your job would be to create an announcement that is interesting, entertaining, and most importantly informative.  It should have a clear stance and show obvious support for a problem occurring in our society.  The way in which you are graded will be determined by your effectiveness in how you present your announcement and the creativity, time, and effort you put into making it interesting and worth watching.
Examples of Public Service Announcements Include:

· Going Green

· Gang Awareness

· Bullying

· Drug Use amongst teens

· Not watching so much television

· Television violence

Assignment #4

Create a commercial or infomercial in which you use some method of unethical advertising to promote your product, service, or idea.  You can choose any product or service to promote but all methods used need to be school appropriate
A commercial can be viewed as unethical if any audience could be offended or deceived by what they see.

Examples of unethical commercials viewed in class include:

· L’Oreal Children’s shampoo:
Kids outside playing by pool with no adult supervision

· Nike’s Horror Film Commercial: Women is being chased by a murderer

· Alcohol/Tobacco Commercial:  People actually using the product or pretending to.  Persuade you to participate in product use.

· Product Placement:  Intentionally using brands to increase consumer awareness of product
