DECA Written Events
Key Notes

Paper Guidelines/Dates

· Papers must receive a score of 70 or higher to place

· Anytime market research is being conducted; survey a large group from your target market

Paper Format

· A good 30 page paper will be 26 – 30 pages

· A good 11 page paper will be 8 - 11 pages

· 75% of paper should be verbage/words.  Can use tables, pictures, etc.. in paper

· Write bibliography in MLA or APA format

· www.citationmachine.net is a great reference for citing paper

· Use citations in paper with footnotes or in-text citations

· Paper can be double spaced, 2.5 spacing, or higher
· Only Executive Summary is singled

· All other aspects of paper must be at least double spaced

· Can add watermarks, logo, pictures to title page

· Paper can use non-default margins

· Paper can be any font size

· Size 12 recommended but can make titles larger, bolder

Visual Aid/Presentation
· Practice, Practice, Practice your presentation

· Know your paper inside/out

· Keep visuals simple; yet informative

· It is best to do a visual aid through a laptop or i-pad 

· Can use PowerPoint, Prezi, etc..

· Look at www.ted.com to see how businesses/professionals present (Apple Keynotes are good examples to view)

· No electrical source so make sure battery is charged

· Show images on slides versus creating a poster

· Good way of incorporating interviews, samples of research, etc…

· All “visuals” given to judge(s) must be informative

· No bribes such as food, coupons, discounts, etc…

· Can give brochures, flyers, business cards, etc…

· Don’t be afraid to use your paper during presentation

· Walking judge through paper is acceptable in terms of “Turn to page 11 to look at…”
Calendar of Events

August 26-30
· Go over guidelines of paper & choose which one works

· Determine whether to work individually or with a partner
· Rough Drafts of all work will be due on a Friday

· Final Drafts of that section will be due the following Friday

Friday, September 6
· Rough Draft of Introduction due (Section II; A-C)
· Description of the business or organization

· Description of the community (economic, geographic, demographic, & socioeconomic factors)

· Description of the business or organization’s mission, target marketing, and existing brand efforts

Friday, September 13
· Final Draft of Introduction due (Section II; A-C)

Friday, September 27
· Rough Draft of Research Methods Used in the Study (Section III; A & B) 

· Description and rational of research methodologies selected to conduct the research study

· Process used to conduct the selected research methods

· Friday, October 4, 2013 Final Drafts are due

Friday, October 18, 2013
· Rough Drafts of Findings and Conclusions of the Study Due (Section IV; A & B)

· Findings of the research study

· Conclusions based on the findings

· Friday, October 25, 2013 Final Drafts are due

Friday, November 1, 2013
· Rough Draft of the Proposed Rebranding Plan due (Section V; A & B)

· Objectives and rationale of the proposed rebranding plan

· Proposed activities and timelines

· November 8, 2013 Final Drafts are due

Friday, November 15, 2013

· Rough Draft of the Proposed Budget (Section VI; A & B) & Bibliography (Section VII)

· Costs associated with proposed rebranding Strategies

· Proposed metrics to measure return on investment (ROI)

· Bibliography
· Friday, November 22, 2013 Final Drafts are due
Tuesday, November 26, 2013
· Rough draft of paper should be done

· Includes Title Page, Table of Contents, Executive Summary & Appendix (Optional)

· Begin working on visual aid(s)

Friday, December 6, 2013
· Visual Aid should be 50% complete

· Paper should have been proofread by at least 3 people.  English teacher included.

· Paper should have been sent to professor, business owner, or person of knowledge pertaining to your event for review
Friday, December 13, 2013
· Final draft of paper & Visual Aid should be done

· Practice presentation with advisors, family, people that like you
Friday, December 16-20, 2013
· Presentations of Project
· Paper will be graded by group, teacher, and person of knowledge

Friday, January 10, 2013

· Paper needs to be reviewed and critiqued by pre-approved person of knowledge

· Their feedback will help you tremendously in seeing the validity in your work

Business Operations Events

· Broken down into specific categories (You can choose any of the categories listed.)
· Business Services

· Human Resources

· Information Technology

· Personal & Contracted Business Services

· Buying & Merchandising

· Retailers that provide business goods

· Wholesalers that provide business goods

· Finance

· Banks

· Credit Unions

· Accounting Firms

· Investments

· Financial Businesses

· Hospitality & Tourism

· Hotels

· Restaurants

· Tourism-Related Businesses

· Sports & Entertainment Marketing

· Businesses that conduct sporting &/or entertainment events

2014 Topic

Develop a plan to rebrand an existing business or orga​nization to add value to the brand. Using an existing business or organization of their choice, participants will research the business or organization and its current branding efforts. Participants will develop a detailed plan to enhance or rebrand the organization. Efforts may include, but are not limited to, new logos, new mission statements, new signage, new digital media, new store layouts, and the like. The goal of the revisions should be to add value to the brand and the organization.
· Business &/or organization you choose must already exist
· Develop a plan to rebrand an existing business or organization to add value to the brand.
· Create a new logo

· New Mission Statement

· New Signage

· New Digital Media

· New Store Layouts

· Keys to writing this paper correctly

· Design a research study that leads to results 
· Conduct a research study that provides you with a large enough sample so that evidence collected is quality
· Analyze the results of the research study so that you can identify a clear-cut issue 
· Look at competition
· If possible, do your paper on a business you can work directly with

· Your goal is to add value to their brand.  You will create a detailed plan that does that.

· Prepare a proposed budget

· Present…

· The research study

· The findings and conclusions of the research study

· The plan to rebrand the business or organization to add value.

Guidelines for Written Events
Table of Contents for Paper












I. EXECUTIVE SUMMARY 
II. INTRODUCTION 
a. Description of the business or organization 
b. Description of the community (economic, geographic, demographic, and socioeconomic factors)

c. Descriptions of the business or organizations mission, target market, and existing branding efforts

III. RESEARCH METHODS USED IN THE STUDY 
a. Description and rationale of research methodologies selected to conduct the research study

b. Process used to conduct the selected research methods

IV. FINDINGS AND CONCLUSIONS OF THE SWOT ANALYSIS 
a. Findings of the research study

b. Conclusions based on the findings

V. PROPOSED REBRANDING PLAN 
a. Objectives and rationale of the proposed rebranding plan
b. Proposed activities and timelines

VI. Proposed Budget

a. Costs associated with proposed rebranding strategies

b. Proposed metrics to measure Return on Investment (ROI)

VII. BIBLIOGRAPHY 
VIII. APPENDIX 
