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Course Description 
Provides students with marketing knowledge that will serve as a foundation for future study and/or provide them with the skills necessary to one day own or manage their own business. Units include but are not limited to economics, marketing research and decision making, domestic and international markets, and financial analysis. As part of the Strategic Marketing curriculum, students will participate in the Business Operations Written Event for DECA.  This event entails students completing a 30 page business research paper on a topic of their choice.  Students will have the opportunity to compete with this paper if they choose to at the Regional & State DECA Conferences this year.
Course Outline
	MA  1.0
	Understand the impact of marketing on society.

	MA  2.0
	Apply procedures used in buying behavior.

	MA  3.0
	Apply procedures to manage marketing information.

	MA  4.0
	Understand procedures to develop and manage products.

	MA  5.0
	Understand pricing procedures.

	MA  6.0
	Understand promotion.

	MA  7.0
	Understand marketing channels, supply chain management, and retail operations.

	MA  8.0
	Understand global marketing.


DECA

DECA is an association comprised of current and prospective marketing students.  This organization allows students to attend field trips, conferences, & competitions that build character, networking, & leadership skills.  Marketing students are not required to be in DECA; however, this program is a key component of the curriculum of this course. 
DECA requires a $35.00 membership fee that must be paid on or before September 27, 2013 in order for you to be eligible to attend 1st semester leadership conferences and events. While DECA events and activities are promoted and discussed in class, official meetings will be held outside of class with date(s) and times being determined soon.

 

 
Required supplies

To do well in Marketing the following are necessary:

· A Pen/Pencil
· A 1” Binder 
· A flash drive (Recommend 8 GB)
· Workplace Soft Skills: A Good Personality, A Positive Attitude, & A Work Ethic
· An ability to follow all school-wide policies regarding computer use, attendance, tardies, &  discipline 
Class Expectations

· When arriving to class be prepared, professional and positive.  Have all necessary supplies and class work.  You are to be in your assigned seat BEFORE the bell rings.  

· The daily agenda will be posted.  Complete the Warm-up assignment immediately.  

· Students are expected to participate in class activities and discussions

· Students are responsible for making arrangements to complete work missed due to school attendance.

· Students are expected to complete and turn in their own work. Any plagiarism or copying of any kind will result in loss of credit and may be subject to further disciplinary action.

· Students are expected to use class computers and the Internet wisely and for educational purposes only.

· ANY form of plagiarism will result in a 0 and a referral will be written for an honor code violation.

Consequences for Violating a Class Policy
1. Verbal Warning 
2. Pep talk and call home

3. After school Detention from 2:30-4:00, 24 hour notice given

4. Administrative Action

Late Work
It is the students’ responsibility to speak with the instructor about any missed assignments.   If an assignment is due on the date you are absent, it is due the DAY YOU RETURN. You do not get additional time to complete assignments assigned before your absence. Make-up tests and quizzes will be made up before school, during lunch or after school - depending on instructor availability. No make-up work is accepted for a grade after 5 school days of your return to school.

 
Grading

Points will be assigned based on the following criteria:
· Tests & Quizzes                    

 
40%

· Homework/Classroom Assignments       
30%

· Projects/Case Studies               

30%
The grading scale is as follows:

 93 – 100 = A        85 - 92 = B        77-84 = C        70 - 76 = D        Below 69= F
Parent or Guardian signature: ____________________________________________________________

Date: _________
Please PRINT name:_________________________________________________________________________________________
Parent email address: ________________________________________________________________________________________
Parent phone:______________________________________________________________________________________________
Student signature: _____________________________________________________________________

Date: _________
Please PRINT Student name:__________________________________________________________________________________

