Ad Campaign Assignment

Groupmates:
________________________________
    _______________________________________


          Creative Director 

________________________________
    _______________________________________

You work for a local Advertising Agency that is trying to land _________________________________ as a client. 







                        Company Name (e.g.: Apple)              

They have requested that advertising agencies put together an ad campaign that showcases a variety of promotional elements and utilizes a new slogan to strengthen their brand and a specific product.  The product you pick will be the focus of your advertising efforts and the slogan you use should be incorporated into all promotional elements you create.  

They have asked that you choose a test city to distribute your ideas in.  This city should match your target market based on the demographics, geographics, and psychographics of that area.
Company: ___________________________________________________________________________________

Product: _____________________________________________________________________________________

Slogan:      ___________________________________________________________________________________

Target Market: _______________________________________________________________________________

Test City: ____________________________________________________________________________________
Task #1 - Billboard

You will need to design a billboard for the client, highlighting a specific product and your new slogan.    The billboard will be placed in a test city that matches your company’s target market.  Your billboard should either inform, persuade, or remind viewers about your company when they see it.  It should also appeal to either a rational or emotional buying motive.  

The billboard should be designed to catch attention quickly.  Make sure that the wording is short and to the point.  Remember, billboards should have 9 words or less!  Graphics should not be too detailed, as they will need to be seen from far away!  Use a poster board or butcher paper to complete your billboard.

Task #2 - Jingle

The client has asked you to put together a jingle for their business and product offering.  They are looking for a jingle with at least 8 lines that is upbeat and catchy. The jingle should promote the brand and image, and should be appealing to the target market.

You can (should) use the beat of an existing tune to assist.  You will need to turn in a written copy of the commercial as well as a recorded version.  

Task #3 – Radio Commercial

The client would like you to put a radio commercial together for them.  They would like the ad to be between 30 and 60 seconds in length (NO SHORTER/NO LONGER).  Time the commercial to make sure that you fall within the appropriate timeframes.

The name of the product should be mentioned AT LEAST 3 times to help with branding the new offering.  The clients have asked that you create the commercial and then record it for them to hear and approve before having it professionally taped.

Please make sure that the audio is clear!  You can enhance with sound effects, or background music, but the voice(s) must be what stands out.   You will need to turn in a written copy of the commercial as well as a recorded version.  

Task #4 – Television Commercial

The client has asked you to put together a :30 or :60 second television commercial that will be aired in the Spring.  The product, slogan, and company logo must all be included in the commercial.  Your commercial must inform, persuade, or remind the consumer about the product.  You can use as many or as few people as necessary to complete this assignment.  
Please submit a script or storyline of your commercial prior to taping to make sure all criteria are met.

Task #5 – Create a Direct Mail Advertisement

A direct mail advertisement is created to get a response from your targeted audience.   You not only want to inform them about your company and product but get them to take action as well.  To do this you need to create a direct mail advertisement that not only introduces your product but encourages consumers to try it.  An easy way to accomplish this is to invite them to a specific event (Car show, grand openings, product unveilings, etc…) in the test city you are located.  

Your invitation can be accomplished in a variety of formats including newsletters, brochures, catalogs, coupons, samplers, post cards, price lists, circulars, invitations, or letters.  While most direct mailers are targeted towards existing customers, your mailer can be used to attract new customers if that approach is easiest. 

Your direct advertisement needs to include your company name and logo, product image, & new slogan.  It needs to encourage customers to take a specific action that should lead to increased product sales.  You will be graded on the inclusion of those items; as well as, the creativity and clarity you use in the mailer.  
You may work in groups of up to 4 people.  Your group is responsible for creating all required elements assigned and presenting them to the class in a simulated business presentation.  
Each team is to appoint a Creative Director.  This individual is responsible for assigning tasks within the team and making sure all aspects of the campaign are completed correctly.  The creative director will also meet with me to outline the team’s progress and discuss individual contributions on a regular basis.  

You should create a PowerPoint or Visual Aid (Website, Prezi, etc..) that allows the class to see your ideas and gauge their effectiveness.  
Slide #1:
Title Slide with company name and all group members listed alphabetically by last name.

Slide #2:
An introduction to your company. 
A brief history of your company, top selling products; as well as, a rationale for why you chose the 

company that you did.  You may use more than one slide to accomplish this aspect but do not 
spend too much time on this particular element.
Slide #3
Product Selection



Place an image of the product you are promoting and give at least 2 features and benefits of this 

item. Explain to the class why you chose this product to focus on and what qualities make it 

standout.

Slide #4:
Slogan Selection



Place the new slogan you came up with on a slide and explain to the class why you chose it and 

why it works.  This should be explained well and with conviction because it is the focus of your 

advertising efforts.  Your slogan should align with your company’s target market and product line.
Slide #5
Target Market & Test City

Explain to the class what the target market of your company is and why you feel this is true.  Use market segmentation factors to justify your decisions. List the test city you chose to distribute your promotions in and why that test city matches your target market.

Slide #6:
Direct Mailer. 


A picture of your direct mailer should be viewable from your presentation.  Discuss why you chose 

the format you did and why it will get customers interested in your product.  Be able to justify how 

the mailer will lead to the customer doing something that extends to increased sales.  You will also 

want to be able to justify you chose why the graphic, color(s), and words used.

Slide #7:
Billboard.


Take a picture of your billboard and insert into a slide or on a webpage.  Discuss why you chose the 
elements that you did and why you think it will work.  Key points to consider explaining are graphic, color(s), and words used.  Know what city you will place the billboard in, what buying motive it appeals to, and what aspect of promotion it accomplishes:  Remind, Persuade, or Inform.
Slide #8:
Radio Commercial.
The audio of your radio should be inserted into your PowerPoint/Website so that it plays directly 

from this location.   You need to explain what type of music stations this commercial would air on 

(match with target market); as well as, how often you would air the commercial & at what times. 

Ultimately you have to be able to justify why the commercial is effective and adds value to the 

company you are promoting.
Slide #9
Jingle 



The audio of your jingle should be inserted into your PowerPoint/website so that it plays directly 

from this location.  Factors to explain include why you chose the beat that you did, why you 

selected a fast up-tempo jingle or a slower, more mellow one.  Justify why you felt a male or 
female voice (or both) worked best.  
Slide #10
Television Commercial



The video of your commercial should be inserted into your PowerPoint/website so that it plays 

directly from this location.  The commercial should be either :30 or :60 seconds in length.  Explain 

to the class why you chose the time that you did, how it connects to your target market, what 

networks you would play it on, and at what day/time you think it would be most effective.
You will get class time to work on these projects but only Friday & Monday will be allocated fully to this assignment.  It is imperative that you use the class time that is given to you as this assignment requires a lot of work and would be virtually impossible to complete successfully last minute.   Script out your work as early as possible so that filming can occur and assistance with editing take place if needed.  Billboards must look professional.  This means they should be traced unless your art skills are on par with a professional.  Do not wait until the end of next week to complete this aspect.
Tuesday, 
May 20, 2014

Introduction to assignment & group selection.  Teams need to select a 

creative director who will manage their group and communicate regularly with teacher. Choose a company and specific product to promote and a slogan to use.  Ad campaigns are coordinated efforts so even though work can (and should be divided up) all promotions need to connect to the same target market and utilize the same slogan & theme(s) throughout.  Be creative but be consistent.

Wednesday, 
May 21, 2014

Work Day.  Creative directors meet individually with teacher.

Thursday, 
May 22, 2014

Project should be at least 40% complete.  Scripts for television & radio 

are typed out and  completed to reflect rubric requirements.
Friday
 
May 23, 2014

Project should be at least 60% complete. All promotions should be 

recorded so that only editing is left to complete.
Tuesday, 
May 27, 2014

Project should be at least 80% complete All promotions should be recorded 

so that only editing is left to complete. Billboard should be traced so that only coloring remains.
Wednesday 
May 28, 2014

Project should be 100% complete by start of class.  Presentations of project 

will take place on this day.  Projects turned in after May 28th  will lose 

7% from the overall grade achieved.
